
Nuremberg, Germany

17. – 20.2.2010

Please return to

NürnbergMesse GmbH
Project team
Messezentrum
90471 Nürnberg
Fax +49(0)911.8606-8645

Date for returning: immediately

Closing date: 5.10.2009

Place and date Company stamp and authorized signature of direct exhibitor

Application as Direct Exhibitor A

Company name of direct exhibitor

Proprietor/Manager

Street

Postcode, Town, Country
Tel. Fax
(Company) (Company)
E-mail
(Company)

Internet

Person to contact

Tel. Fax

E-mail
Invoice address (only if different); if not stated, a charge of EUR 50 will be made for
issuing an invoice with a new address.

Parent company (national/international)

We are
� Manufacturer  � Wholesaler  � Importer/Exporter  � Services  � Publisher  � Other

4. � We need water supply/drainage. We will order these using the
Service CD to be sent later. Attention: For organizer information

purposes only – not binding as order!

5. � We would like the same stand position as at BioFach 2009
(without legal claim).

� We would like the following position for our stand:

6. Compulsory registration of all exhibits and/or services

(these appear in the catalog with the company address as stated,
max. 70 characters per language, subject to change/shortening).

(English)

(German)

7. We accept all items of the enclosed Special and General Conditions for
Participation and the Admission Criteria. The company details and

exhibits stated can be recorded and published now. Application
Form B for co-exhibitors will be sent to you in May 2009.

8. The application is binding on the exhibitor (cf. item 6 of the Special
Conditions for Participation). Please note that the confirmation of
stand space will be sent after 15.10.2009.

1. We order stand space in exhibition halls.

For rentals and specifications see item 7 of the Special Conditions for
Participation. We desire the following type of stand and stand space
(dimensions in meters only, minimum stand space 12 m2, minimum
stand depth 3 m):

Front _________ m Depth _________ m Area _________ m2

Stand type:

� Inline stand (1 side open; min. 12 m2) EUR 129/m2

� Corner stand (2 sides open; min. 15 m2) EUR 149/m2

� Head stand (3 sides open; min. 30 m2) EUR 155/m2

� Block stand (4 sides open; min. 60 m2) EUR 164/m2

Early booking discount: EUR 6/m2 reduction on the booked stand

space for complete registrations received by 15th July 2009.

2. We agree to accept the obligatory communication duty package

at a price of EUR 480 plus VAT at the statutory rate.
(See item 14 of the Special Conditions for Participation.)

3. We agree to lay standard floor covering and erect our own 2.50 m
high stand partition walls on all closed sides of our stand space.

� We will use our own stand building material or appoint our own

stand construction firm for the stand design.

� We will order the partition walls or a complete rental stand

from a ServicePartner of NürnbergMesse using the Service CD to
be sent later. Attention: For organizer information purposes

only – not binding as order!

Application as direct exhibitor (please complete in detail or mark as applicable)

and acceptance of the conditions for participation

(Attention: forms C, E and F and the associated certificates must also be submitted)

New: Wednesday to Saturday!
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We accept all items of the enclosed Special and General Conditions for Participation, the admission criteria and the General Conditions for Entries and Advertisements in the
Exhibition Catalog. The stated company data and exhibits can already be recorded and published.

Place and date Company stamp and authorized signature of direct exhibitor

Exhibitor

Person to contact for queries

Halle/Stand

Entries for Print and Online Exhibition Catalog C

1. Compulsory alphabetical catalog entry

(Please use an extra sheet for further entries.)

Every exhibitor appears in the catalog with his address and products
as stated on form A or B. (The charge for the entries is included
in the obligatory communication duty package; see items 14 and 16 of
the Special Conditions for Participation.)

2. Entry by product groups

The entry will be published under the product groups requested. (The charge for the entries is included in the obligatory communication duty
package; see items 14 and 17 of the Special Conditions for Participation.)

Our products are to be assigned to the following numbers (Please mark as applicable):

� 01 Basic food,
raw materials

� 01.01 Raw materials,
supplements

� 01.02 Raw materials,
supplements for the natural
cosmetics sector

� 01.03 Semi-prepared products
� 01.04 Corn, flour, meal, semolina
� 01.05 Pulses
� 01.06 Rice, rice products
� 01.07 Farinaceous products
� 01.08 Muesli, cereals
� 01.09 Sugar, cane sugar products

� 02 Fruit, vegetables
� 02.01 Fresh fruit
� 02.02 Dried fruit
� 02.03 Fresh vegetables
� 02.04 Potatoes, root vegetables
� 02.05 Nuts, kernels
� 02.06 Mushrooms

� 03 Delicatessen,
health food,
spices

� 03.01 Delicatessen products
� 03.02 Health food
� 03.03 Cooking oils, fats
� 03.04 Olive oils
� 03.05 Herbs, spices, condiments
� 03.06 Dietary products
� 03.07 Vegetarian, vegan products
� 03.08 Soya products
� 03.09 Macrobiotics

� 04 Convenience
products

� 04.01 Semi-prepared, prepared meals
� 04.02 Tinned foods
� 04.03 Soups
� 04.04 Baby food
� 04.05 Products for bulk consumers,

catering

� 05 Meats, sausages, fish
� 05.01 Fresh meat, meat products
� 05.02 Sausages, sausage products
� 05.03 Game
� 05.04 Poultry
� 05.05 Fish, seafood

� 06 Milk, dairy
products, eggs

� 06.01 Milk
� 06.02 Cream, yogurt, quark
� 06.03 Butter
� 06.04 Cheese
� 06.05 Eggs, egg products

� 07 Frozen food
� 07.01 Fruit, vegetables
� 07.02 Meat, fish
� 07.03 Prepared meals
� 07.04 Baked products
� 07.05 Ice cream

� 08 Baked products,
confectionery,
spreads

� 08.01 Bread, baked products,
raising agents

� 08.02 Cakes, gateau’s, biscuits
� 08.03 Spreads, patés
� 08.04 Honey, beehive products
� 08.05 Confectionery, nibbles

� 09 Drinks
� 09.01 Tea
� 09.02 Coffee
� 09.03 Cocoa
� 09.04 Juices, soft drinks,

enzyme drinks
� 09.05 Mineral water
� 09.06 Beer
� 09.07 Wine
� 09.08 White wine
� 09.09 Red wine
� 09.10 Rosé wine
� 09.11 Sparkling wine,

champagne
� 09.12 Spirits, liqueurs

� 10 Natural products
� 10.01 Aroma therapy 
� 10.02 Medicinal herb teas,

juices
� 10.03 Food supplements
� 10.04 Natural remedies
� 10.05 Wound healing
� 10.06 Insect repellents
� 10.07 Extracts, essences
� 10.08 Medicinal products

� 11 Other natural
products

� 11.01 Detergents and cleaning
agents

� 11.02 Pet food
� 11.03 Toys, arts, crafts
� 11.04 Office supplies
� 11.05 Leather goods

� 12 Natural textiles
� 12.01 Ladies and gents clothing
� 12.02 Baby and children’s clothing
� 12.03 Home and house textiles
� 12.04 Fashion accessories
� 12.05 Shoes

� 13 Agriculture,
marketing

� 13.01 Agricultural supplies
� 13.02 Processing, finishing,

packing
� 13.03 Shop fitting, shop

equipment
� 13.04 Kitchen equipment
� 13.05 Sales aids

� 14 Media, services
� 14.01 Publishing houses, products
� 14.02 Certification, inspection
� 14.03 Associations
� 14.04 Authorities, institutions
� 14.05 Education, research
� 14.06 Management consultancy
� 14.07 Green finance

Company name: (Enter name as it should appear in the catalog!)

The company name is to appear in the catalog under letter    .

Date for returning: immediately

Closing date: 5.10.2009

3. Some of the listed products belong to the following category: � 15 Fair trade products
regional, national, international

� 16 OHM·C·Restaurant Sector



6. Liability

NürnbergMesse and its employees and agents exercise the customary
degree of care in accepting and checking advertisement texts, but are
not liable for misleading or deceiving conduct by the client.
NürnbergMesse and its employees and agents are only liable for
accidental omissions, printing errors, faulty workmanship of any kind,
etc. if such defects can be proved to have been caused by intent or
gross negligence. Any defects apparent must be registered by the
client by not later than four weeks after the end of the event.

7. Cancellation of orders

Cancellation of advertisement orders must be made in writing. In case
of cancelling before the due date, costs incurred prior to that date may
be invoiced. The exhibitor also agrees to pay the full advertising costs if
cancelling the advertisements after the due date to return printed
matter.

8. Charging for entries and advertisements

The prices of the entries for a direct exhibitor and a co-exhibitor
will be charged in accordance with the "Special Conditions for
Participation" for the exhibition. These fees also include entries in the
list of products.
The invoice for advertisement orders is due for payment without
deductions immediately and in any event by not later than eight days
after receipt of the invoice. A sample copy of the print catalog can be
provided by NürnbergMesse on request. We will not grant discounts
for advertising agency.

9. Force majeure

Occurrences of force majeure and labor disputes release the publisher
and NürnbergMesse from any obligation to fulfill orders and pay
damages.

10. Place of performance and jurisdiction

Place of performance and jurisdiction for all obligations arising out of
the contract is Nürnberg. Place of jurisdiction for debt collection
proceedings is Nürnberg. German law and the German text shall
prevail.

General Conditions for Entries and Advertisements

in the Exhibition Catalog

Note

The only official print and online exhibition catalogs are exclusively published by NürnbergMesse. In case of offers from other companies or

publishers, please contact NürnbergMesse.

1. Catalog contents, advertisement customers

The print catalog contains an alphabetical list of exhibitors, a list of
products, advertisements, and possibly an alphabetical list of
trademark/company logos. Entries in these lists and advertisements are
possible only for exhibitors. The data can also be used for the online
exhibition catalog.

2. Order forms

Catalog entries and/or advertisement orders are accepted by
NürnbergMesse only in writing on the official order form. Special
pages for advertisement orders are allocated in the order of receipt of
the written orders.

3. Deadlines for returning forms

The deadlines for returning the forms for catalog entries and
advertisements can be obtained from the respective application forms.
The client is responsible for timely delivery of the advertisement
text.
Orders for catalog entries received after the deadline can be included
by the publisher in the catalog supplement at extra cost.

4. Responsibility for contents

The client is responsible for the content of catalog entries and any
damages arising out of such content. The client bears the responsibility
for the content and legal admissibility of graphic, photographic and
text material provided for advertisements.
The print and online exhibition catalogs are drawn up and published
by NürnbergMesse.
NürnbergMesse reserves the right to decline advertisement orders
because of their content, origin or technical form if according to
standard, objectively justified principles and at the due discretion of
NürnbergMesse their content offends against laws, official regulations
or good moral standards or NürnbergMesse cannot reasonably be
expected to approve publication. Clients will be informed without
delay if an advertisement order is declined.

5. Quality of printing material

The client is responsible for providing error-free printing material (print,
online). A color sample is to be enclosed for color printing, otherwise
no responsibility can be accepted for correct color reproduction.
NürnbergMesse will request replacement without delay if printing
material is obviously unsuitable or damaged.
NürnbergMesse guarantees standard print catalog printing quality
within the limitations imposed by the printing material. Graphic work
and the preparation of films from fair copy drawings will be charged
extra. The client may also be charged extra for major changes to
previously agreed work.
The client is to bear any additional costs or losses in production due to
defects in the printing material supplied which were not immediately
apparent but first detected during processing. The actual print height
usual for the type of advertisement is used as the basis for charging
unless special sizes are stipulated.
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4. Online banner advertisements

on the exhibition website

Your advertising banner appears on almost every Internet page of the
BioFach 2010 (the online banner will be loaded randomly, fair allocation
is technically assured).

Format

• 137 x 60 pixels
• Displayed in gif or swf format (flash)
• Size: max. 10 kbytes
• Animation: max. 6 seconds (no loop, i.e. no repetition of animation)
• The banner will be displayed as soon as possible after placing the

order and will remain after the event until 30 April 2010.
• Please note: The Internet page to be linked must be notified together

with the banner. For flash banners the address to be linked must be in-
cluded in the program.

Banner

Quantity _________ x EUR 1,600 (price per banner)

Exhibitor

Person to contact for queries

Additional Entries in the Print Exhibition Catalog

and Electronic Media
D

All prices plus VAT at the statutory rate. We accept all items of the General Conditions for Entries and Advertisements in the Exhibition Catalog.

Place and date Company stamp and authorized signature of direct exhibitor

*PTO for technical information!

1. Trademark/company logo in the printed catalog

Entry of one logo (black/white), company name and address, hall and
stand number in the alphabetical list of trademark/company logos

Quantity _________ x EUR 190 (price per logo)
(maximum width 50 mm, maximum height 20 mm).

Printing material (original data ready for printing/PDF-data)

� will be sent by not later than 20.11.2009 to: katalog@biofach.de

� Please use the data provided for BioFach 2009

Please note: Printing films cannot be used anymore!

Size as fraction of page Type area With margin Price b/w Price 2c Price 3c Price 4c

1/1 page 4th cover � 95 x 180 mm � 115 x 210 mm � EUR 3,050.– � EUR 3,050.– � EUR 3,050.– � EUR 3,050.–

1/1 page 2nd/3rd cover � 95 x 180 mm � 115 x 210 mm � EUR 1,900.– � EUR 1,900.– � EUR 1,900.– � EUR 1,900.–

1/1 page � 95 x 180 mm � 115 x 210 mm � EUR 605.– � EUR 860.– � EUR 1,120.– � EUR 1,370.–

1/2 page (horizontal) � 95 x 90 mm – � EUR 340.– � EUR 595.– � EUR 855.– � EUR 1,160.–

1/3 page (horizontal) � 95 x 60 mm – � EUR 210.– � EUR 470.– � EUR 725.– � EUR 960.–

All prices plus VAT at the statutory rate.

3. Advertisement in the BioFach Newsletter

The BioFach Newsletter is published every 2 weeks with information
about new trends, facts and events from the international organic
market. It is published in German, English and Spanish.

Max. three advertisements are possible per newsletter and language
variant. The advertisements are published in the order of receipt of or-
ders. If more than three advertisements have already been received for
the desired issue, your advertisement will be published in the next issue.

Please submit your advertisement(s) in the relevant language.

Format: Text of 400 characters (without formatting)

Package 1: Single advertisement in one language
Price: EUR 320.–

Total number ____________ Desired month of issue __________________

Desired language version � German � English � Spanish

Package 2: Single advertisement in three languages in one Newsletter
Price: EUR 660.–

Total number ____________ Desired month of issue __________________

Desired language version � German � English � Spanish

Your contact:
Julia Wenk, Tel +49(0)911.8606-8445, julia.wenk@nuernbergmesse.de

2. Print exhibition catalog advertisement*

� We will sent advertisement copy by not later than 20.11.2009 to:
katalog@biofach.de

� Advertisement copy enclosed

Date for returning: immediately
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Exhibitor

Person to contact for queries

Date for returning: immediately

Additional Entries in the Print Exhibition Catalog

and Electronic Media
D

5. Internet entry: Premium package

Here you can upgrade the basic package already included in the communication duty package!

Basic package Premium package

Your advantages at a glance: obligatory* optional

1. Company contact details: Incl. logo for a high recognition value

2. Company profile: Text of maximum 4,000 characters for a detailed company presentation incl. film;
all terms indexed for a high hit rate

3. Unrestricted assignment to product groups (nomenclature): High hit rate for search results

4. 5 products or services: 1 photo and 1 film each, description of max. 4,000 characters each;
can be marked as new product

5. 5 additional products or services: See above; more detailed company presentation;
all terms indexed for a higher hit rate

6. 5 reference customers or projects: Reports on success stories and experiences, max. 4,000 characters
each (excl. logo/photo)

7. 5 events/actions during the exhibition: E.g. product presentations, press conferences with date/time and
description of max. 4,000 characters each

8. 2 contacts with photo and contact details: For personal contact before, during and after the exhibition

9. 1 additional keyword: The keyword is not contained in your data and is created extra for the free text
search; gives the highest hit rate

10. 1 ranking keyword: This search term puts you right at the top of the hit list subject to availability

Price: * The cost of the communication duty package which includes the 2010 basic package Premium package:

is EUR 480 for direct exhibitors and EUR 530 for co-exhibitors. Basis package
plus EUR 395

� I order the premium package as well at a price of EUR 395 plus VAT.

1. Technical information

(Please note size and type area!!)

Size 115 mm wide, 210 mm high
(outside of 1st flap 105 mm wide,
(outside of 2nd flap 102 mm wide)

Type area 95 mm wide, 180 mm high
Printing method Offset
Screen Screen 54
Trim 3 mm all round
Copy Original data ready for printing
Binding Adhesive binding

2. Advertisement sizes

Type area Bleed *
1/1 page 95 x 180 mm 121 x 216 mm
1/2 page 95 x 90 mm
1/4 page 95 x 45 mm

Covers Type area Bleed *
1st flap 95 x 180 mm 111 x 216 mm
2nd flap 95 x 180 mm 108 x 216 mm

* For bleed advertisements, all text must be positioned
at least 10 mm from the cut edge.

3. Transfer of data

3.1 Data format

Only the following formats are accepted: EPS, TIFF, Pdf, QuarkXPress,
FreeHand, Photoshop, Illustrator.

3.2 Transfer of data via

katalog@biofach.de
CD-ROM including color proof or color printout.

All fonts (print and screen font) together with image data should be
forwarded!

4. Closing dates

Advertisements 20.11.2009
Printing matter 20.11.2009
Publication 17.02.2010

5. Circulation 9,000

6. Advertising handling

NürnbergMesse GmbH
Messezentrum
90471 Nürnberg

Luise Hoene
Tel +49(0)911.8606-8634
Fax +49(0)911.8606-8645
katalog@biofach.de
www.biofach.de
www.nuernbergmesse.de

Important Information about Print Exhibition Catalog

✓

✓
✓

✓

–

–

–
–

–
–

✓

✓
✓

✓

✓

✓

✓
✓

✓
✓

Place and date Company stamp and authorized signature of direct exhibitor

Please sent this form to +49(0)911.8606-8645

We will phone you in the next few days to discuss delivery of the data.
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Application for admission as exhibitor (please complete in detail or mark as applicable)

and acceptance of the conditions for participation (to be completed by each exhibitor for his relevant products)

Please return to

NürnbergMesse GmbH
Project team
Messezentrum
90471 Nürnberg
Fax +49(0)911.8606-8645

Date for returning

5.10.2009

Place and date Company stamp and authorized signature of direct exhibitor

We hereby confirm that we will comply with the admission criteria for all product groups. We accept all items of the enclosed Special and General Conditions for Participation and
the admission criteria.

Application for Admission as Exhibitor E

Tel. Fax

E-mail

Internet

Company name of exhibitor

Person to contact

Street

Postcode, Town, Country

2. Application for admission of our products

2.1 We enclose form F.1 for the admission of the following products:
� Organic food, agricultural supplies, aquaculture and fishery products

certified to statutory regulations
� Natural cosmetics, essential oils
� Food supplements and medicines with certified organic ingredients,

but without statutory organic certification

2.2 We will download by www.biofach.com/admission the form F.2 for
the admission of the following products:
� Natural textiles, covering materials, filling materials, textile toys
� Leather goods
� Paper, office articles

2.3 We will download by www.biofach.com/admission the form F.3 for
the admission of the following products:
� Detergents and cleaning agents
� Furniture and mattresses, wood products

3. Special admission

� Our products do not (yet) fulfill all admission criteria in terms of the
aspects described below.

� Our products also include organic products from companies in the
process of conversion; these products originate from land which has
been farmed in accordance with the rules of organic agriculture, but
only for one full year and not yet two years.

We enclose a written explanation of why we require special admission
and which admission criteria are not fulfilled.

The special admission does not take effect until confirmation is
received from the organizer.

BioFach and Vivaness have their own admission criteria for all products and
services to be exhibited. Direct exhibitors are responsible for ensuring that
their co-exhibitors fulfill the admission criteria. The admission criteria also
apply to products provided for tasting on the stand or used for decoration
purposes. If the admission criteria are not fulfilled, an application can be
submitted for special approval at the organizer’s discretion. 
Compliance with the criteria is checked by inspectors at the fair. All exhibitors
are obliged to have verifiable proof of fulfillment of the admission

criteria, especially organic certificates, available for inspection on the

stand. The organizer is entitled to order the removal of individual products
from the stand, close the complete stand or implement other relevant
measures on the stands if the products offered do not comply with the
admission criteria. Such action does not affect the exhibitor’s liability to pay
the full stand rental.

1. Admission criteria for all products/services

(compulsory information)

We confirm that our products
� fulfill all the statutory requirements for the intended markets; 
� are produced and processed to the latest technical standards in an

environment-friendly way; 
� are produced without the use of genetically modified organisms or

substances produced or obtained from GMOs; 
� have not been exposed to radioactive irradiation; 
� do not contain any substances that are damaging to health or the

environment and in particular that no ecologically critical materials
have been used for the product or its packaging (halogen
compounds, formaldehyde, Bakelite, PVC).

� We are a service provider/association/publisher/organization and
have developed products and/or services specifically for the organic
market.

� We offer hand-made gifts, arts & crafts and accessories and confirm
that these have a special connection with the organic sector
through their production, use or similar properties.

A description of our work and products is attached at the annex as
proof of credibility.
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Application for admission of products (please complete in detail or mark as applicable)

and acceptance of the conditions for participation (to be completed by each exhibitor for his relevant products)

Please return to

NürnbergMesse GmbH
Project team
Messezentrum
90471 Nürnberg
Fax +49(0)911.8606-8645

Date for returning

5.10.2009

Place and date Company stamp and authorized signature of direct exhibitor

We hereby confirm the completeness and accuracy of the information given.

Application for Admission of Products F.1

Tel. Fax

E-mail

Internet

Company name of exhibitor

Person to contact

Street

Postcode, Town, Country

2. Natural cosmetics, essential oils

We confirm that all our exhibited products have been certified by an
independent third party and/or fulfill the following criteria (If any
criteria are not fulfilled, we will apply for special admission on form E
“Application for Admission as Exhibitor”).

If our products are certified by an independent third party, we

enclose copies of the certification certificates. Lists of ingredients are
not required for certified products.

Our products are certified by: _____________________________________

We will submit a list with the full declaration of ingredients for non-
certified products. Our application will not be processed until this

declaration is received.

� We declare all ingredients on the products (e.g. to INCI, CTFA).

� Our fragrances requiring declaration are used only as natural
components of essential oils.

� We state the use-by/best-before date in accordance with the EU
Cosmetics Directive.

� Our products are not tested on animals, neither by ourselves nor by
contracting out.

� We use only pure natural essential oils, either cold-pressed or
steam-distilled.

� We do not use any plant extracts/raw materials originating from
genetically modified plants.

� None of our products contain more than two of the following
substances: synthetic additives such as consistency agents,
emulsifying agents (polyethylene glycol or PEG derivatives),
synthetic preservatives, synthetic active ingredients or synthetic
dyes.

None of our products contain

� EDTA complexing agents (except in hard soaps), formaldehyde or
formaldehyde separators

� organic halogen compounds

� synthetic (artificial) fats (except neutral fats), oils, waxes or silicones;
mineral oil products

� synthetic aromatic amines

� synthetic musk compounds

1. Organic food, food supplements, medicines,

agricultural supplies

We confirm below that our products fulfill the stated criteria (we will
apply for any special admission required on form E “Application for
Admission as Exhibitor“):

The details given for the following six items are substantiated by the
relevant enclosed certification certificates.

� 1  Our products are certified organic by the certification body
________________________________________________________.

� 2  Our products are certified in accordance with Regulations EC
834/2007 and EC 889/2008. This applies to EU states and the
recognized third countries Argentina, Australia, Costa Rica, India,
Israel, Switzerland and New Zealand. 

� 3  Our products are certified organic in accordance with the state/
private law by ______________________ (if item 2 not applicable).

� 4  Our organic certification body (1) is IFOAM-accredited (if item 2
not applicable).

� 5  Our organic certification body (1) is accredited to EN 45011/ISO
Guide 65 by _________________________ (if item 2 not applicable).

� 6  Our fishery and hunting products originate from sustainable
management as certified by the certification body _______________
___________________________ in accordance with the directives of
________________________________________________________. 

� We must submit a list of ingredients for food supplements (food),
medicines, water with additives and agricultural supplies. The lists
are enclosed. 

� Our products (especially food supplements) that are not certified as
organic in accordance with statutory regulations contain vegetable
or animal ingredients that are not all certified as organic. We
enclose proof of the non-availability of certified organic ingredients.

� Our products (especially food supplements) that are not certified as
organic in accordance with statutory regulations contain synthetic
substances as active ingredients. These include other synthetic
substances like ___________________________________ as well as
synthetic vitamins and mineral compounds, but these are admissible
and effective. We enclose scientific proof that these other synthetic
substances as contained in the product achieve the effects claimed
if consumed in a reasonable way. We enclose proof that the addition
of these substances does not contravene statutory regulations.
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Application for admission of products (please complete in detail or mark as applicable)

and acceptance of the conditions for participation (to be completed by each exhibitor for his relevant products)

Please return to

NürnbergMesse GmbH
Project team
Messezentrum
90471 Nürnberg
Fax +49(0)911.8606-8645

Date for returning

5.10.2009

Place and date Company stamp and authorized signature of direct exhibitor

We hereby confirm the completeness and accuracy of the information given.

Application for Admission of Products F.2

Tel. Fax

E-mail

Internet

Company name of exhibitor

Person to contact

Street

Postcode, Town, Country

3. Natural textiles, covering materials,

filling materials, textile toys

We confirm that our exhibited products fulfil all the following criteria.
(If any criteria are not fulfilled, we will apply for special admission on
form E “Application for Admission as Exhibitor”)

Fibre composition:

� Not less than 70% of the fibre component of the exhibited
products – except accessories – originate from certified organic
agriculture (certified organic cultivation or livestock production).

� The exhibited products contain maximum 5% synthetic or
regenerated fibres.

� The exhibited products contain no conventional fibres from the
same raw material that is used in the rest of the product from
organic production.

� We will apply for exemptions for using recycling fibres and larger
synthetic components on form E.

Trimmings and accessories:

� As sewing threads we use yarns of natural fibres or synthetic
fibres with a cotton sheath; synthetic sewing threads are certified
to at least Oeko-Tex 100.

� All trimmings and accessories are made of materials that contain
no PVC, chromium or nickel. We do not use any threatened species
of timber. 

Processing/production

� Dyeing: The exhibited products have not been dyed with azo dyes
that release carcinogenic amine components. Substances
containing heavy metals have not been used (exception: copper).

� Printing: Our products have not been printed with discharge
printing processes that use aromatic solvents or with plastisol
printing processes that use phtalates or PVC. No azo dyes that
release carcinogenic amine components have been used.
Substances containing heavy metals have not been used (exception:
copper).

� Bleaching: Only oxygen-based processes have been used for the
exhibited products.

� Pretreatment: We do not use ammonia treatment, wool
chlorination or optical brighteners.

� Finishing: Only mechanical, thermal and other physical finishing
processes are used for our products. Other finishing processes are
based on natural auxiliaries.

� Pollutants: The exhibited products have been tested for residues
and conform to at least Oeko-Tex 100 standard.

Social criteria:

We confirm compliance with all the following social criteria:

� voluntary employment; safe and hygienic working conditions; no
child labour; living wages paid; no excessive working hours; no
discrimination; rough and inhuman treatment is prohibited.

4. Leather goods (incl. for shoes and clothes)

We confirm that our products fulfill all the following criteria (If any
criteria are not fulfilled, we will apply for special admission on form E
“Application for Admission as Exhibitor”).

Our products do not contain any

� azo dyes (incl. those which give off the amines 2-methoxy aniline
and 4-aminoazobenzene), which give off amines that can cause
damage to health or contain benzidine or heavy metals; 

� tanning materials containing chrome, or tanning materials not
obtained from renewable or environmentally sustainable resources.

Our products are produced without the use of

� leather from species of animals threatened with extinction;

� chrome-tanned leather;

� pentachlorophenols;

� synthetic fats;

� organic halogen compounds and adhesives with ingredients
damaging to health (except for shoes)

� synthetic raw materials for soles, cushion and lining in shoe
manufacture.

5. Paper, office articles

We confirm that our products fulfill all the following criteria (If any
criteria are not fulfilled, we will apply for special admission on form E
“Application for Admission as Exhibitor”).

� Paper is recycled paper (of mainly or 100% waste paper) or paper of
hemp, bast, linen or straw, which was produced without the use of
plastic glues, optical enhancers, chlorine or chlorine compounds and
using state-of-the-art production methods for avoiding effluent and
saving energy. 

� Office articles are preferably produced as refill systems from
renewable raw materials using state-of-the-art production methods
to avoid contaminating the product with pollutants.



Nuremberg, Germany

17. – 20.2.2010

Please return to

NürnbergMesse GmbH
Project team
Messezentrum
90471 Nürnberg
Fax +49(0)911.8606-8645

Date for returning

5.10.2009

Place and date Company stamp and authorized signature of direct exhibitor

F.3

Tel. Fax

E-mail

Internet

Company name of exhibitor

Person to contact

Street

Postcode, Town, Country

Application for admission of products (please complete in detail or mark as applicable)

and acceptance of the conditions for participation (to be completed by each exhibitor for his relevant products)

We hereby confirm the completeness and accuracy of the information given.

Application for Admission of Products

7. Furniture and mattresses, wood products

We confirm that our products fulfill all the following criteria (If any
criteria are not fulfilled, we will apply for special admission on form E
“Application for Admission as Exhibitor”) and enclose a list of products
with the full declaration of ingredients. Our application cannot be

processed until the declaration is received.

� We use only natural products for furniture and upholstery material
(except for a share of up to 10 % of natural latex mattresses).

� These materials originate from sustainable cultivation of renewable
sources, which is certified by an independent certification center.
Certification complies with the guidelines of ___________________.
We enclose a copy of the certification certificate.

Our products do not contain any

� chromed parts and metal parts are only used for handles, hinges,
screws and corner brackets of kitchens, structural elements of
tables and chairs and locks;

� chipboard;

� heavy metal pigments and stabilizers;

� glues, coatings or paints that contain formaldehyde, isocyanates or
synthetic solvents, heavy metals or pesticides;

� synthetic wood preservatives, coatings or resins.

Our products contain

� only natural upholstery material from renewable raw materials;

� recyclable synthetic materials (pure, no PVC) used only for small
parts.

� Our products are distinguished by their durable craftsmanship, e.g.
easily dismantled joints, and the use of pure vegetable oils and
waxes.

6. Detergents and cleaning agents

We confirm that our products fulfill all the following criteria (If any
criteria are not fulfilled, we will apply for special admission on form E
“Application for Admission as Exhibitor”) and enclose a list of products
with the full declaration of ingredients. Our application cannot be

processed until the declaration is received.

General

� All ingredients and the finished product are easily degradable. We
enclose the results of the OECD tests as proof of credibility.

� The label contains a full declaration of ingredients.

Our products contain

� at least 75% of organic ingredients obtained from renewable raw
materials;

� less than 5% petrochemical ingredients;

� only water, ethanol, glycerin and sodium sulfate (latter only less
than 5%) as floating agents; 

� less than 5% sodium sulfate

Our products do not contain any

� boron compounds, perborates or borax;

� enzymes obtained from genetically modified organisms;

� optical enhancers;

� synthetic musk compounds;

� mineral acids or formic acid;

� organic halogen compounds;

� complexing agents, especially ethylene diamine tetra-acetic acid
(EDTA), nitrilotriacetic acid (NTA), polycarboxylates, phosphates or
phosphonates;

� synthetic dyes or aromatics;

� formaldehyde or formaldehyde separators;

� carcinogenic, mutagenic or teratogenic ingredients.
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